
PACK EXPO International 2010 is the one tradeshow 

where the entire packaging and processing  

industries connect—gathering more than 45,000 

professionals from around the world under one roof. 

PACK EXPO International 2010

Where It All Connects
Packaging | Processing | And More
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Initial Recommendation
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PACK EXPO International draws the entire packaging and processing industries together for  

four days of marketplace interaction, education, and networking. 

If you want to make the connections that lead straight to sales, you need to be at PACK EXPO 

International 2010—the world’s largest packaging and processing show. 

As an exhibitor, you can capitalize on:

• The best value of any processing and packaging show—including affordable booth space

• More attendees looking for packaging and processing solutions than any other show

• highly targeted and qualified prospects—who are ready to buy

• Peak visibility from extensive pre-show and show-floor marketing

Where Packaging &  
Processing Sales  
Are Made
PACK EXPO International attendees come to the show to get their hands  

on the latest machinery, materials, components, and containers.

PACK EXPO attracts a high-powered audience of corporate executives,  

senior directors, engineers, and production managers in charge of design,  

implementation, and operation of packaging and processing lines. 

Connect at the 
World’s Largest Packaging &  
Processing Show in 2010!

1,000,000+ Square Feet
45,000 Attendees
1,900 Exhibitors

One Source to Connect It All

“PACK EXPO is our largest lead generator for 
the year. We typically sell equipment on the 
floor each year, and we intend to do so this 
year, too.”

Kurt Riemenschneider, Sales Manager
Highlight Industries 

“PACK EXPO is always one step in closing the order with new customers, 
because it allows them to see the machinery in action.”

Rich James, Director of Marketing
Serpa Packaging Solutions 

44%

7%

11%

Attendees Make 
Buying Decisions

85% of exhibitors expect to sell products and  
services as a result of PACK EXPO International

READY TO BUY



Where You Can  
Sell Globally & Locally
PACK EXPO International attracts visitors from around the world. 
In fact, PACK EXPO International 2008 set a new standard with 
international prospects from nearly 110 countries.

Where You Make the  
Right Connections 
Buying teams from leading companies attend PACK EXPO International to find  

solutions that span the entire packaging and processing supply chain. 

RIGHT AUDIENCE
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“PACK EXPO International is the show in packaging. Our expectations 
for the show are always high and we get many qualified leads from  
educated customers each year.”

Lisa Barbieri
Ballatrx

PACK EXPO has received the U.s. department of Commerce’s International 

Buyer Program designation. we are the only packaging and processing event in 

the United states to be actively promoted by U.s. Foreign Commercial service 

offices around the world. 4%

9%

2%

7%

8%

25%

29%

5%

General & Corporate Mgmt

Engineering 

Production/Manufacturing

Purchasing 

Research/Development 

Sales

Marketing/Brand Marketing

Other

Beverage

Chemical/Household

Cosmetic/Personal Care

Food & Related Products

Pharmaceutical/Medical Device

Other

26%

42%

16%

12%

6%7%

Decision Makers Attend 
PACK EXPO

Attendees Represent a Broad 
Range of Industries

“PACK EXPO International is the premier 
show for our industry, so it is our  
philosophy to bring our latest technology. 
Since many customers are visiting our 
booth to discuss real projects, the show 
provides an opportunity to let them see 
equipment. Without seeing it in person, 
they may not be able to envision how it 
could improve their operations.”

Olivia Khan
AIDCO International

READY TO BUY



Where Every 
Vertical Market  
Connects

3M
Abbott laboratories
Amazon.com
Amway Corporation
Anderson Packaging Inc.
Anheuser-Busch
Baja Foods
Baxter healthcare 
Bayer Corporation
Becton dickinson
Bristol-Myers squibb
Cadbury
Campbell soup Company
Cardinal health
Church & dwight Co., Inc. 
The Clorox Company 
The Coca-Cola Company
Colgate-Palmolive
ConAgra Foods 
Costco wholesale  
The dannon Company
dean Foods
del Monte Foods
dial Corporation

The dow Chemical Company
duPont
Estée lauder
Fresh Express
Frito-lay
general Mills
gerber Products
georgia Pacific 
The gillette Company
glaxosmithKline   
godiva Chocolatier
The hershey Company
hewlett-Packard
hormel Foods llC
The J.M. smucker Company
Jack daniel distillery
Jelly Belly Candy Company
Johnson & Johnson
Kellogg
Kimberly-Clark
Kraft Foods
Kroger
l’Oreal UsA
M & M Mars Inc.

Masterfoods UsA
McCormick & Company, Inc.
Meadwestvaco
MillerCoors 
Monsanto
nestlé Purina
newell rubbermaid 
novartis Corporation
Ocean spray Inc.  
Pepperidge Farm Inc.
PepsiCo
Pfizer Inc.
Procter & gamble Company
Quaker Oats
sC Johnson & son
sara lee Bakery
sargento Foods, Inc.
sherwin-williams
sun-Maid
Tyson Foods
Unilever 
wal-Mart stores Inc.
welch’s
whole Foods Market 

Where Affordability Drives Value
no other packaging and processing show delivers as much value. not only can you connect with the most 

packaging and processing buyers, you can capitalize on the most affordable square footage of any other  

show in the industry.

Only one event features the very latest in processing and packaging innovations, new trends and technologies, 

and creative business solutions. Value and efficiency like that can only be found at PACK EXPO International!
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• Automotive
• Bakery/snack
• Beverage
• Chemical-Industrial
• Confection/Candy
• Container Manufacturing
• Cosmetics/Toiletries
• dairy
• Electronics 
• Fruits/Vegetables
• Furniture/Fixtures
• grain/Mill/Cereal
• hardware/Tools
• Meat/Poultry/seafood
• Metals
• Paper/Printing
• Petroleum
• Pharmaceutical/Medical
• Produce, Fresh
• soap/household Chemicals
• Textiles/Apparel
• Tobacco
• Toys/sports/Crafts

Influencers and decision-makers from some of 
the most recognized brands attend PACK EXPO. 
Here’s a partial list of past attendees:

$24.50
PACK EXPO International is only $21.50 per  

sq. ft. plus $3.00 per sq. ft. for all your drayage!* 
*special member rates apply.

Exhibiting at PACK EXPO International couldn’t be easier. Your dedicated 

Customer Account Manager will guide you through the pre-show process  

every step of the way, and will facilitate all of your show services— 

from start to finish. 

 

PACK EXPO Services has a  
vested interest in your success, 
and we’ll be there to make sure 
you have everything you need. 

Where Show Services  
Help You Shine

VALUE | VALUE | VALUE

RIGHT AUDIENCE



Where Marketing Power  
Drives Visibility

Where Packaging &  
Processing Meet  
The Processing Zone
In today’s manufacturing environment, the processing and packaging areas of 

the production line are coming together as an integrated system. That’s why 

PACK EXPO International has expanded to integrate processing solutions  

directly into the show. 

And with the expansion comes the debut of The Processing Zone. The  

Processing Zone will spotlight the processing solutions that will help today’s 

leading companies address the production line as a complete process— 

especially when looking at rates, efficiencies, and other improvements.
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NEW
 IN 2010!                                  THE PROCEssING ZONE AND CONfECTIONERY PAVILION

Where Prime Exhibit Space Makes an Impact
At PACK EXPO International, we’ve dedicated prime exhibit space—over 53,000 square feet—exclusively to processing.  

In fact, more processing companies will be exhibiting at PACK EXPO International than at any other show. 

“The marketing promotions for PACK EXPO are outstanding. No one else offers the tools that 
PACK EXPO offers (mypackexpo.com, mailers). The support for exhibitors is like none other.”
 
Sue Lewis
Combi Packaging Systems

Turn your prospects into customers. When you exhibit at PACK EXPO 
International, you get the regional, national, and international  
marketing power only PACK EXPO can deliver.

• Pre-show marketing. From targeted direct mail and email campaigns to broad-based public relations, and everything in 

between, we’ll deliver more than 4.5 million marketing impressions to drive your most valuable customers to the show.

• Packexpo.com. As a PACK EXPO International exhibitor, you automatically get a free listing on packexpo.com, the largest, 

most widely used website for packaging and processing buyers year-round.

• My PACK EXPO. This dynamic online tool allows you to interact with buyers ahead of time. set up meetings during the 

show and follow up with prospects you miss at the show. My PACK EXPO is free to all registered attendees, so they can  

organize their days ahead of time and arrive ready to start working.

Ask your exhibit sales manager how to  

leverage sponsorship opportunities to  

increase the return on your PACK EXPO  

International investment.

Where Sponsorship  
Drives Opportunity
high-profile sponsorships make the most of your marketing dollars. raise your  

visibility and increase the return on your exhibiting investment at PACK EXPO  

International with high-profile sponsorships that put your company’s name in  

front of your prospects. here are some of the possibilities:

• Cyber City Cafes

• Exhibitor lounges 

• PMMI Member lounges

• Pocket guide

• Bus sponsorships

LAKESHORE DRIVE

MARTIN LUTHER KING, JR. DRIVE

PACK EXPO Exhibits

West Building

Concourse
To North &

South
Buildings

NEW! 
THE PROCESSING ZONE 

Location

VALUE | VALUE | VALUE



Where Containers & Materials Shape 
Winning Brands The Brand Zone
To help brand owners maximize success on the retail shelf, PACK EXPO International features The Brand Zone—formerly known 

as the Containers & Materials Pavilion.

Covering more than 60,000 net square feet, The Brand Zone spotlights packaging technologies to help executives, brand  

managers, marketers, and package designers launch new products, refresh existing brands, and improve sustainability scores. 

It’s where industry-leading exhibitors will feature innovative materials and containers that increase visual impact, enhance  

convenience, maximize shelf life, and add functionality. 
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“I really like the way this show is organized,  
especially the separate Containers &  
Materials Pavilion.”

Joy Krueger 
Klockner Pentaplast

THE BRAND ZONE

“Heat and Control offers food processing, packaging and inspection solutions—and we are 
very pleased to now be able to exhibit representative pieces from all of our equipment lines 
in our booth at PACK EXPO shows. This will allow our customers to see the full product 
range and discuss the total system solution with us, in one place.” 

Audrey Waidelich
Heat and Control, Inc. 

Where Confectioners  
Find Sweet Success
For the first time ever, PACK EXPO International will feature a new Confectionery Pavilion, sponsored by the national Confectioners 

Association.  The Confectionery Pavilion will showcase the latest in processing and packaging for the confection industry and will  

be located in dedicated exhibit space in the south hall. 

Branding Solutions  
on Display

	 •	Glass

	 •	Plastic

	 •	Metal	

	 •	Paperboard	packaging

	 •	Decorating	

	 •	Labeling	

	 •	Re-sealable	technologies

	 •	Business	intelligence	

	 •	Other	resources

of past attendees surveyed say  
they came to PACK EXPO to see both 
packaging and processing solutions

Where the Entire Production 
Line Connects
Today’s consumer and industrial goods companies are combining the engineering teams within 

their companies in order to support total systems solutions for their enterprises. The focus is on 

overall operational excellence across the production line. 

And PACK EXPO International’s expanded focus addresses that need by bringing packaging and 

processing solutions together. simply put, PACK EXPO International 2010 will be the single  

largest packaging and processing event in the world. 

97

NEW
 IN 2010!             THE PROCEssING ZONE AND CONfECTIONERY PAVILION

%

1 in 3 attendees  
surveyed come  
to PACK EXPO  
specifically to  
see packaging  
materials



 
 Where Green  
 Means Business
 

Sustainability isn’t a buzz word anymore. It is an  
essential part of today’s corporate strategy— 
especially for the packaging and processing industry.

That’s why green technologies—ranging from sustainable packaging  

materials to energy-efficient machinery—will again take center stage at  

PACK EXPO International. 

PACK EXPO green helps attendees easily identify exhibitors with sustainable  

solutions using special icons that flag listings on www.packexpo.com, in the Pocket 

guide, and in participating exhibitors’ booths.

Where Innovations Come into Focus
The showcase of Packaging Innovations®, sponsored by The dow Chemical Company, draws attendees interested in the 

year’s most innovative and award-winning package designs from prominent packaging associations around the globe. 

The showcase also features PACK EXPO selects®, a display of best-in-class commercial packaging projects designed, 

produced, or implemented by PACK EXPO exhibitors.
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fUTURE fOCUs

Enter PACK EXPO Selects® Today
PACK EXPO selects® highlights innovative commercial packages developed, produced, 

or executed by PACK EXPO exhibitors. Put your cutting-edge designs, structures, and  

processes in front of thousands of PACK EXPO attendees looking for their next  

breakthrough packaging idea! 

nominate your customer’s package that has been introduced into the commercial  

marketplace and explain your company’s role in developing, producing, or executing it. 

There is no entry fee and you can enter more than one package for consideration. 

“The focus on sustainability was a key factor that brought me to PACK EXPO.  
We are very interested venturing into the retail sector with minimalist packaging.”

Philip Wilbur
Hurricane’s Soup & Chowder“It was extremely helpful 

that there was an entire 
section dedicated to my 
specific packaging need.”

Bryan Whitehead
Boar’s Head Provisions Company

THE BRAND ZONE



RULEs & REGULATIONs

Rules & Regulations
 

Exhibitors understand and agree that the PACK EXPO International 2010 Rules 
and Regulations are an integral and binding part of the Show and contracts.  
Following these guidelines will help lead to a successful show for all PACK EXPO 
exhibitors.

SPACE RATE – All drayage/material handling is included in your space rate, provided your shipment/truck 
checks in at McCormick Place by 2:00 p.m. on your assigned targeted move-in date.  See the Exhibitor 
Service Manual for the Targeted Move-in Schedule. 

A special assessment will apply to inbound shipments which arrive after 2:00 p.m. Monday–Friday, all day 
Saturday and Sunday (inbound only), and on any advanced warehouse shipments.  See the Exhibitor Service 
Manual for pricing of special assessments.

The space rate will include a one-time spot of equipment and display material.  Any additional rigging 
or booth work will be at the exhibitor’s expense—see the Exhibitor Service Manual for pricing.  All outbound 
drayage is included in the space rate and no overtime charges and no special assessments will apply.

NOTE: Space rate includes drayage for the Primary Exhibitor’s* display material and equipment only.   
Any additional product or equipment is subject to additional billing.  

*Primary Exhibitor is defined as the exhibitor who signs the Exhibit Space Application and Contract.
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RULEs & REGULATIONs

sub-assemblies and/or sub-systems (including computer 

hardware/software) which will be demonstrated in a 

significant packaging and processing application.  The 

phrase “demonstrated in a significant packaging and 

processing application” means that the product(s) 

must be displayed at the show as an integral part of 

the packaging and processing-related equipment that 

the product(s) was designed for, or must be shown 

on a demonstrating unit illustrating the packaging and 

processing function.  This may be accomplished by 

demonstrating the function on a dVd or motion picture 

device providing the plans comply with item 19.

 

 EXHIBITING PRODUCTS OR MACHINERY NOT OF 

YOUR MANUFACTURE

A. Equipment – Equipment being shown may not 

be displayed for comparison purposes (such as 

retrofitting the machine with new parts to show 

improved operating efficiency, etc.) without the 

approval of the OEM.

  Items required to make display effective: An exhibitor 

may require the use of machines or materials that are 

not of their own manufacture or sold by them in the 

regular course of business in order to demonstrate 

properly the product(s) being exhibited. For instance, 

to demonstrate a wrapping machine, an exhibitor 

may need to use materials he does not himself 

manufacture or sell; conversely, a film manufacturer 

may need to use a machine he does not manufacture 

or sell. Under such conditions the following rules shall 

apply:

B.  Machines – Machines used to demonstrate a 

product must, if possible, be obtained from another 

exhibitor in the show. If no machine is available from 

another exhibitor, a machine obtained from a non-

exhibitor may be used only with advance approval of 

show Management. To obtain such advance approval 
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1.  SHOW MANAGEMENT – This show is produced 

by and is the property of the Packaging Machinery 

Manufacturers Institute, Incorporated, hereinafter 

referred to as PMMI or show Management. PMMI will 

provide all show management functions and establish 

all show policies. rulings by show Management (PMMI) 

shall in all instances be final with regard to use of any 

exhibit space.

 Each prospective exhibitor is required to sign the

 Exhibit Space Application and Contract.  By doing so, 

the exhibitor subscribes to General Information, Rules 

and Regulations, which is a part of the Exhibit Space 

Application and Contract.

 Each exhibitor will be provided access to the online 

Exhibitor service Manual which will also be considered 

an extension of the Exhibit space Application and 

Contract.

2.  DIGNITY – It is intended that all PACK EXPO shows be 

a serious and dignified offering of products and services 

of value to the packaging and processing industries.

 Further, show Management (PMMI) may take any action 

it deems appropriate (including, but not limited to, 

expulsion from a show and/or suspension or elimination 

of seniority) against an exhibitor for conduct detrimental 

to the show, as determined in the sole discretion of 

show Management.

 

3.  WHAT MAY BE EXHIBITED – The show is designed for 

display and demonstration of packaging and processing 

machinery, packaging-related converting machinery, 

packaging materials used with such machinery, 

materials used for protective purposes, contract 

packaging, containers that hold a product for industrial 

or consumer distribution, material handling equipment 

that is of a “fixed installation” nature, packaging and 

processing-related publications, and certain machinery 



RULEs & REGULATIONs
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the exhibitor must submit a statement explaining why 

no machine can be obtained from an exhibitor and 

what steps were taken to obtain one, describing the 

machine to be used, identifying the manufacturer 

and certifying that its use is essential. In no case will 

promotion of the non-exhibitor machine be permitted 

in any way, nor shall personnel of the non-exhibiting 

company be allowed to work in the exhibitor’s booth.

C.  Materials – Exhibitors shall use materials 

manufactured by other exhibitors wherever possible. 

non-exhibitor materials may not be promoted in any 

way other than an imprint of the manufacturer’s name 

on the material.

D.  Other Items – some exhibitors demonstrate 

machines or materials by wrapping candy, gum, 

food products, clothing, etc. no special permission is 

required for such items.  All companies, whether or 

not they have previously exhibited, have been ruled 

eligible to exhibit, or are applying to be ruled eligible, 

may be required to list on the Eligible Product listing 

the product codes which correspond with the goods 

they intend to show and the appropriate product 

section. Only products with a listed product code can 

be admitted and exhibited. Exhibitors may not write-

in text or a new product code on the listing form, as 

these entries will not be considered approved. show 

Management and the Eligibility Committee reserve 

the right to determine the eligibility of all exhibit space 

applicants and individual products to be exhibited. 

   

  show Management reserves the right to group certain 

products in specific areas or pavilions.

  (Also see rule 6. sUBlETTIng of sPACE)

4. SPACE ALLOWANCE – Minimum booth size is 100 sq. 

ft. per exhibitor, except where show Management has 

developed a booth of lesser size. show Management will 

cooperate with each exhibitor to provide the desired type 

of booth, but cannot guarantee the availability of any 

particular booth size or configuration. 

 NOTE: A booth may have a main aisle frontage 

of not more than 3 times its depth.

 Combinations of two or more of the spaces shown in the 

space diagram may be selected to make up one booth 

subject to limitations set forth above. where the utility 

core is included in the booth, such as in a three-sided 

booth, the total area occupied will be charged at the 

regular space rate and the utility core footage should be 

included under “Total square Feet” in the Exhibit space 

Application and Contract.

 Non-Contiguous Space – no exhibitor may choose 

more than one space using their own priority number 

if the booths are not contiguous. To choose additional 

space, PMMI members have to wait until all PMMI 

members have had the opportunity to choose and 

non-members have to wait until all non-members have 

chosen space. (note: The committee defines contiguous 

space to mean a booth that is adjoining can cross a 

cross aisle but not a main aisle.)

5. COST OF SPACE – The cost of booth space is set 

annually by the PMMI Board of directors. The cost 

of booth space includes: drayage/material handling, 

attendance promotion and publicity; customer invitation 

cards; Exhibitors At-A-glance listing; web site listing; 

Exhibitor service Manual; perimeter guard service; and 

general illumination.

 Exhibit space rental fees will be paid as follows:

	 •	25%	non-refundable	deposit	to	accompany	Exhibit		 	

 space Application and Contract.

	 •	50%	payment	due	by	April	9,	2010.

	 •	Final	payment	due	by	June	25,	2010.

 

RULEs & REGULATIONs

PACK EXPO 2010  |  Chicago, Il  UsA 17

 show Management will provide pipe and drape of a 

standard color not to exceed 8’ in height for back walls 

and 36” side dividers only.  Those exhibitors desiring pipe 

and drape of a different color or size, other than what 

show Management deems “standard,” shall do so at their 

own expense.

 In the event that an exhibitor has any overdue or 

outstanding balance on any other PMMI product or 

service, PMMI reserves the right to apply any payments 

made by the exhibitor toward any show to satisfy those 

outstanding past due balances.

6.  SUBLETTING OF SPACE – The exhibitor agrees not 

to assign, sublet, share, or apportion space or any part 

thereof allotted to the exhibiting company, nor to exhibit, 

advertise, or offer for sale goods other than those 

manufactured or sold by the exhibiting company in the 

regular course of business.

 Exhibitors are not allowed to trade booth spaces. The 

original Exhibit space Application and Contract accepted 

by PMMI denotes which exhibitor is entitled to any given 

space.

 (Also see rule 3. whAT MAY BE EXhIBITEd.)

7.  CANCELLATION OR REDUCTION OF SPACE – 

Exhibitors may cancel from the show or reduce 

their space subject to the following conditions and 

restrictions:

 A.  The exhibitor shall give show Management notice in 

writing of his intention to cancel or withdraw from  

the	show	and	shall	forfeit	his	25%	non-refundable	 

deposit fee.

 B.  In the event the said notice of cancellation is 

received by PMMI after April 9, 2010, and prior 

to June 25, 2010, the exhibitor will forfeit any 

monies paid to date.

 C.  In the event a notice of cancellation is received 

after June 25, 2010 the exhibitor shall be 

obligated and agrees to pay the total cost of 

space assigned.

 D. In the event of cancellation, Show Management 

has the right to use this space to suit its own 

convenience, including selling the space 

to another exhibitor, without any rebate or 

allowance to the canceled exhibitor.  show 

Management assumes no responsibility for having 

included the name of the canceled exhibitor or 

descriptions of his products in the Exhitibor At-A 

glance, brochures, news releases, web site or other 

materials.

 

 E. In the event any exhibitor requests a space 

reduction from the originally assigned space (this 

includes mergers, acquisitions, or other similar 

scenarios whereas one exhibitor reduces or 

releases originally assigned space to co-locate with 

another exhibitor), the reduction will be treated as a 

cancellation and the exhibitor will be subject to the 

same conditions and restrictions set forth in rule 7 

A and B above.

 F.  Any exhibitor requesting a reduction in space is 

subject to reassignment.

8.  DEFAULT OF OCCUPANCY – Any exhibitor failing

 to occupy by noon, saturday, October 30, 2010, the 

space contracted for but not canceled is obligated to 

pay the full cost of such space. In that event, show 

Management shall have the right to regard the space as 

canceled and have the privileges described in rule 7d.

9.  OUTSIDE ACTIVITIES AND EXHIBITS  – Exhibitors 

agree, subject to expulsion of their exhibit from the 

show, not to exhibit their products outside McCormick 

Place in the City of Chicago during the exposition. 

Exhibitors also agree not to conduct any activity that 
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would induce visitors to leave the exhibit building during 

show hours.

 Exhibitors are not permitted to hand out promotional 

items in aisles or common areas inside and/or 

immediately surrounding McCormick Place.

10.  BUILDING OCCUPANCY/CANCELLATION OF 

EVENT – In case the premises of McCormick Place are 

destroyed or damaged, or if the show fails to take place 

as scheduled or is interrupted and/or discontinued, or 

access to the premises is prevented or interfered with 

by reason of any strike, lockout, injunction, act of war, 

act of god, emergency declared by any governmental 

agency or by show Management, or for any other 

reason, this contract may be terminated by PMMI. In 

the event of such termination, the exhibitor waives any 

and all damages and claims for damages, and agrees 

that the sole liability of PMMI shall be to return to each 

exhibitor his space payment, less his pro-rata share 

of all costs and expenses incurred and committed by 

PMMI.

11.  EXHIBIT HOURS – Each exhibitor is required to keep at 

least one attendant in his booth during all show hours, 

subject to removal of his exhibit from the show at his 

expense. The official show schedule is as follows:

 (Show Opens)

 October 31, sunday 9:00 a.m. – 5:00 p.m.

 november 1, Monday 9:00 a.m. – 5:00 p.m.

 november 2, Tuesday 9:00 a.m. – 5:00 p.m.

 (Show Closes)

 november 3, wednesday 9:00 a.m. – 5:00 p.m.

 

 A.  Admission – No one under 16 years of age 

(including infants) will be permitted onto the 

exhibit floor at anytime during move-in, show 

days, or move-out.

 B.  no one will be permitted in any exhibitor’s booth 

at any time during installation or dismantling of 

the show or during the hours the show is not open 

to visitors on show days, unless he himself is, 

or is accompanied by, a person able to identify 

himself positively as an employee or authorized 

representative of the exhibitor and is badged 

accordingly. Violators will be subject to expulsion 

for the balance of the show, and subject to be ruled 

ineligible for the next PACK EXPO show.

12. INSTALLATION AND DISMANTLING – Exhibitors 

will be assigned a targeted move-in date on which their 

shipment must be delivered to McCormick Place. Penalties 

will be assessed for failure to meet this schedule. show 

Management reserves the right to schedule deliveries. All 

exhibits must be installed by 2:00 p.m. saturday, October 

30, 2010, for inspection by the PMMI show Committee. If 

installation of exhibit has not been started by 2:00 p.m., 

saturday, October 30, 2010, show Management reserves 

the right to authorize the official contractor to affect the 

necessary installation of the exhibit at the exhibitor’s 

expense.

 NOTE: Crates must be kept within the confines of 

the exhibitor’s booth and may not stand in the aisle 

or service core.

 dismantling will start only after the close of the show 

at 5:00 p.m., wednesday, november 3, 2010.  Penalties 

may be invoked for violation of this provision. Exhibitors 

will be notified of the date and time by which their 

exhibit materials must be removed from McCormick 

Place. show Management reserves the right to schedule 

removal of all exhibit materials from McCormick Place.

 NOTE: In the event any exhibitor fails to remove 

his exhibit in the allotted time, Show Management 

reserves the right to authorize the official contractor 

to ship the exhibit materials through a carrier 
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of Show Management’s choosing, or to a storage 

warehouse, subject to the exhibitor’s disposition, 

or make such other disposition on this property as 

it may deem desirable without any liability to Show 

Management.

13.  SERVICE ORGANIZATION – show Management and 

McCormick Place will designate contractors to perform 

work at the exhibitor’s expense. where union personnel 

are required by McCormick Place or by contractors 

involved, it shall be the exhibitor’s responsibility to 

comply with such requirements. In no event shall PMMI 

be responsible for the conduct of contractors or their 

employees. PMMI assumes no responsibility for the 

failure of performance by contractors, their charges, or 

any other matter relating to contractors or McCormick 

Place. The foregoing includes services rendered to the 

exhibitor including but not limited to drayage, machinery 

moving and erecting, rental of furniture, booth and floral 

decorating, photography, drinking water, telephone 

service, electricians, plumbers, carpenters, special sign 

work, etc.

14. ARRANGEMENT OF EXHIBITS – All exhibitors shall 

arrange their displays so they utilize only the booth area 

contracted for, and in such manner as to recognize 

the rights of other exhibitors and show visitors, and 

to conform to the overall pattern developed by show 

Management.

 There are two types of aisles:

	 •		Main	Aisles: Aisles that are perpendicular to the main 

 entrance of any given hall.

	 •		Cross	Aisles: Aisles that are non-parallel to the 

 main aisles.

 There are five types of booths:

	 •		In-Line Booth: A booth facing a main aisle with   

 another exhibitor on each side or an exhibitor on one   

 side and a cross aisle on the other (a corner booth).

 •		Perimeter	Wall	Booth: A booth that backs against a   

 wall of the exposition hall.

 •		Aisle-to-Aisle	Booth: A combination of in-line booths 

 back-to-back, facing two aisles but not on cross aisles.

	 •	Peninsula	Booth: A booth facing two main aisles and a

 cross aisle with two exposed corners.

	 •	Island	Booth: A single block of space facing two main  

 aisles and two cross aisles with four exposed corners.

A.  Height Regulations:

1. In-Line Booth: Booths under 1,500 sq. ft. are 

allowed a maximum height of 12’ and booths 

1,500 sq. ft. and over are allowed a maximum 

height of 16’ for all display material including 

logos and graphics. All display material and 

machinery must be set back at least 1’ from all 

aisles.

 All display material and machines over 4’ in 

height must be placed 5’ from the main aisle 

and 10’ from any adjoining exhibits and/or cross 

aisle. (see illustration on page 20.)

 NOTE: Any logo or graphics facing a 

neighboring exhibit must be set at least 10’ 

from the adjacent exhibit. All back walls over 

8’ and all sidewalls must be finished and free 

of graphics and/or logos. (see illustration on 

page 20.)  

(Also see rule 14.A.6, “note governing All 

Exhibits.”)

2. Perimeter Wall Booth: Back wall cannot be 

more than 12’ high. All display material and 

machinery must be set back at least 1’ from the 

main aisle so as not to obstruct the sightline of 

adjoining booths.

 All display material and machines over 4’ in 

height must be placed 5’ from the main aisle 

RULEs & REGULATIONs

RULEs & REGULATIONs
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IN-LINE BOOTH 14.A.1*
(SAMPLE 30’ X 15’ BOOTH)

IN-LINE BOOTH 14.A.1*
(SAMPLE 50’ X 30’ BOOTH)

(1,500 SQUARE FEET OR OVER)

*See Rule 14.A.1 on page 9

IN-LINE BOOTH 14.A.1*
(SAMPLE 15’ X 15’ BOOTH)

*see rule 14.A.1 on page 19
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PERIMETER WALL BOOTH 14.A.2*
(SAMPLE 15’ X 15’ BOOTH)

PERIMETER WALL BOOTH 14.A.2*
(SAMPLE 30’ X 15’ BOOTH)

*See Rule 14.A.2 on page 9
*see rule 14.A.2 on page 19 and 24

RULEs & REGULATIONs

RULEs & REGULATIONs



Where It All Connects!
Packaging | Processing | & More

PACK EXPO International 2010 connects you with the world’s  
leading packaging and processing industry professionals. 

Make the connections that count. Reserve your space today.

Contact Information

PACK EXPO Shows
Vice President, Trade shows

Jim Pittas

703.243.8555 ext. 661

jpittas@pmmi.org

Exhibitor Sales
Exhibit sales Manager

Christian O’hara

703.243.8555 ext. 642

cohara@pmmi.org

Exhibitor Services
director, Exhibitor services  

Kim Beaulieu

703.243.8555 ext. 662

kbeaulieu@pmmi.org

Marketing/Advertising
Marketing Manager

Christine Maple

703.243.8555 ext. 644

cmaple@pmmi.org

Media Relations
director, Member Communications 

Kate Achelpohl

703.243.8555 ext. 671

kachelpohl@pmmi.org

PMMI Headquarters
703.243.8555

expo@pmmi.org

www.pmmi.org

www.packexpo.com

Where It All Happens
McCormick Place
Chicago, Illinois

Chicago’s McCormick Place is one of the world’s premier convention 

centers. Complete with full-support services and state-of-the-art tech-

nology, McCormick Place is a stunning setting for a spectacular show.

Complete the enclosed contract or contact us for more information.

REsERVE NOW

Connect to the latest exhibitor information and  
space plans online at www.packexpo.com

ThE wOrld’s lArgEsT PACKAgIng & PrOCEssIng shOw!32



PACK EXPO International 2010

Where It All Connects
Packaging | Processing | And More

October 31 - November 3

McCormick Place
Chicago, IL USA

SPONSORED BY

The World’s Largest  

Packaging and  

Processing Show 

in 2010!

1,000,000+ Square Feet
45,000 Attendees
1,900 Exhibitors

One Source to Connect It All

PMMI 

4350 N. Fairfax Drive, Suite 600

Arlington, Virginia 22203 USA

T 703.243.8555

F 703.243.3038

expo@pmmi.org

www.packexpo.com

www.pmmi.org



Complete this application to secure your participation in PACK EXPO International booth space selection. PMMI will contact you to select your space based 
on current priority status. See cover letter for details on booth selection process.

PLEASE PRINT CLEARLY/PRESS FIRMLY—Please list your requested booth size (e.g.: 10 x 10, etc.). Height regulations can be found in the Rules and Regulations 
located in the Exhibitor Prospectus. After your space assignment is made, PMMI will acknowledge your assigned booth number by returning an executed copy of 
this application to you. Please refer to the reverse side for detailed explanations. 

Please Return
the White Copy of 

 this Contract
with Payment by

September 8, 2009

C. Acceptance of Terms
I, the duly authorized representative of the undersigned company, on behalf of the said company, subscribe and agree to all the terms, conditions, authorizations and covenants 
contained in the EXHIBIT SPACE APPLICATION & CONTRACT. This document does not constitute a contract until accepted by PMMI. We acknowledge that PMMI reserves 
the right to determine a company’s eligibility to exhibit at PACK EXPO International. We agree to the following terms of payment: A non-refundable deposit equal to twenty-five 
percent (25%) of the cost of space size requested must accompany this contract. A payment of an additional fifty percent (50%) of the actual cost of space assigned must be 
made to PMMI on or before April 9, 2010. The final balance is due on or before June 25, 2010. Checks should be made payable to PMMI. (Please print clearly.)

oCheck here if Contact/Address information is to be updated 
by PMMI.

EXHIBITOR TERMS: 
We agree to comply with all rules and regulations as stated in the GENERAL 
INFORMATION, RULES AND REGULATIONS, which are part of this application and 
we agree to submit promptly all information required and requested by Show 
Management in the Exhibitor Service Manual, periodic bulletins and other means. 

RETURN ORIGINAL CONTRACT AND DEPOSIT TO: PMMI
P.O. Box 791042, Baltimore, MD 21279-1042  USA    Phone: (703)243-8555 

White Copy – PMMI                             Yellow Copy – Customer Copy

Note: Companies who select a larger booth during space selection will be billed for the variance in deposit immediately following 
selection. Overpayment will be placed as credit toward final payment due. If PMMI membership status changes at any 
time through the date of the Show, this contract is void and will be reissued at the non-member rate for the booth 
space assigned.

Signature

Name Title

Contact for Booth Selection (if different from above.) Phone (if different from below)

Company

Number and Street

City  State Zip/Postal Code Country

Phone FAX E-mail

o AMEX      o Discover      o VISA      o MasterCard 
 Credit Card Number Expiration Date

Card Holder’s Name Signature

0.00

*Tax Exempt

LV

APPLICATION  
& CONTRACT

EXHIBIT SPACE

For PMMI Use Only:

Your Assigned Booth Number is: ____________

Width: ____________ Depth: ______________ Total Sq. Ft.: ____________

Priority #: __________ Date Received:________ Payment Received: _______Check #: ______

PMMI Staff: ____________________________ Date: __________________

For Show Management Use Only 

Exhibitor agrees to comply with the PACK EXPO International 
Rules and Regulations that correspond to the following  
assigned booth type:

o Perimeter Wall Booth 

Booths Under 1,500 sq. ft.

o In-Line o Aisle-to-Aisle o Peninsula o Island

Booths 1,500 sq. ft. or Over

o In-Line o Aisle-to-Aisle o Peninsula o Island

A. Exhibit Space Size and Total Space Charge 

Requested Booth Size ft.   x   ft.   =   
     Total Square Feet

Total Space Charge ft.   x   $ per sq. ft.  =  $
     Exhibit Space Cost
*Space rate includes Drayage/Material handling—see back for details.  

B. Space Contract Amount Enclosed

25% Deposit due with contract (based on total square feet requested)        =   $

   Sales Tax* $

   TOTAL AMOUNT ENCLOSED =   $



Sample: Contiguous and Non-Contiguous Space

Contiguous Space

Non-Contiguous Space

Our Co.
Main Aisle

 

Our Co.
My

Corp.

My
Corp.

Main Aisle

Main Aisle

Main Aisle

Main Aisle

Main Aisle

Main Aisle

C
ro

ss
 A

is
le

C
ro

ss
 A

is
le

Your Co. Your Co.

Example Inc. Example Inc.Example Inc.

Sample
Sample

Non-Contiguous Space:
No exhibitor may choose more than one space using their own priority number if the booths are not contiguous. To choose additional space, 
companies must wait until all companies on the priority list have chosen space. (Contiguous space is defined to mean a booth that is adjoining 
which crosses a cross aisle but not a main aisle. See Sample below.) Please fill out the order form for choosing non-contiguous space for 
affiliates and return with contract. You will be assigned an additional date and time for selecting your non-contiguous space. 

Utility Cores:
If you select a utility core in combination with two or more spaces, be sure to include the utility core square footage under “Total Square Feet” on 
the Contract. The sizes of the utility cores are indicated on the legend of each floor plan.

Priority:
Only companies who are current official exhibitors in good standing will be credited with the appropriate PACK EXPO International priority. Companies 
listed only in the description section will not receive priority credit. Note: Exhibiting at PACK EXPO International does not affect the PACK EXPO 
Las Vegas priority list and vice versa. Exhibiting in a co-located expo does not entitle any company to receive credit toward the PACK EXPO 
International priority.  

Selecting Multiple Spaces or Parts of Spaces: 
You may select several spaces to create an island booth (four-
aisle exposure) or an in-line corner booth (two-aisle exposure). 
No space or spaces may have main aisle frontage more 
than three times its depth. 

Booth Space Rate:
The PACK EXPO space rate is set annually by the Board of 
Directors. Submitting a completed contract and appropriate 
deposit payment does not guarantee booth space in PACK EXPO 
International.  PMMI execution of contract and signature of 
assigned booth space is required based on space availability. All 
drayage/material handling is included in the space rate provided 
your shipment/truck checks in at McCormick Place by 2:00PM 
on your assigned target move-in date (see Exhibitor Service 
Manual for Targeted Move-in Schedule).  A special assessment 
will apply to any inbound shipments which arrive after 2:00PM 
Monday-Friday, all day Saturday and Sunday (inbound only), 
and on any advanced warehouse shipments. See the Exhibitor 
Service Manual for pricing of special assessments. Space rate 
will include a onetime spot of equipment and display material.  
Any additional rigging or booth work will be billed separately 
at the exhibitor’s expense—see Exhibitor Service Manual for 
pricing. All outbound drayage is included in space rate and no 
overtime charges or special assessments will apply.

Selecting Space for Affiliated Companies:
You may use your priority status to select space for affiliated 
companies. *Affiliated companies are defined as two or 
more companies that are legally related entities, e.g., a 
parent and a subsidiary, subsidiaries of the same parent, 
a corporation and a division, partnership and a partner. 
Companies and equipment sold in the normal course of 
business may be identified in the description section under 
the alphabetized listing at no additional charge. Additional 
alphabetical listings of affiliated companies can be purchased. 
See Exhibitor Service Manual for details. 

Please read the following terms before completing the EXHIBIT SPACE APPLICATION & CONTRACT

RETURN ORIGINAL CONTRACT AND DEPOSIT TO: PMMI
P.O. Box 791042, Baltimore, MD 21279-1042  USA    Phone: (703)243-8555 

White Copy – PMMI                             Yellow Copy – Customer Copy

Terms
exhibiT space
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20/20 Hindsight High-Speed Video–Monitoring 
Technology Corporation

3M–Industrial Adhesives & Tapes Division
3M Security
A & A Manufacturing Co., Inc.
A Packaging Systems LLC
A. B. Sealer, Inc.
A.C. Horn-Cantrell International
A.E. Randles Co., Inc.
A.F.A. Systems Ltd.
A.J. Plast Public Company Limited
A.M.P. Rose
A.P. Dataweigh Systems
A.P.M., Inc.–APM, Inc.
A-B-C Packaging Machine Corp. 
A+F, Oystar  

–The Process & Packaging Group
Aaron Thomas Company, Inc.
ABB Inc. 

–Robotics, Automotive & Mfg Industries Group
Abbott Plastics & Supply Co., Inc.
ABC Tool & Die Ltd.
Abco Kovex Ltd.
ABOX Automation Corp.
ABRE - Brazilian Packaging Association
AC Technology/ Lenze
Acasi Machinery Inc
ACB Hydrolock
AccelPak, Incorporated
Accraply, Inc.–A Barry-Wehmiller Company
Accu-Seal Corp.
Accufast Package Printing Systems
Accutek Packaging Equipment Co., Inc.
ACE Controls Inc.
ACH Foam Technologies LLC
ACHEM Industry America, Inc.
ACMA/GD A Company of COESIA Group
Acquire Automation, Inc.
Action Packaging Automation, Inc.–(APAI)
ADCO Manufacturing, Inc.
Addiflex Degradable Plastic Additives 

–Div. of Green Club Inc
Adelphi Masterfil Ltd. 
Adept Technology, Inc.
Adepta
Adhesive Technologies, Inc.
ADS
Advanced Anti-Vibration Components (AAC) 
Advanced Detection Systems
Advanced Manufacturing Technology
Advanced Poly-Packaging, Inc.
Advantage Control Systems
Advantage Puck Technologies, Inc.
Advent Label Applicator Co., Inc. 
Aerotech, Inc.
Aesus–Aesus Packaging Systems
AET Films
Aetna Group USA, Inc.
AFAST Robotics Inc.
AGR International, Inc.
AIB International

AIDCO INTERNATIONAL
Aigner Index, Inc.
Air-Vac Engineering
Airlite Plastics Co.
AIRTEC Pneumatics, Inc.
AIS Container Handling
Alcan Global Pharmaceutical Packaging
Aldelano Packaging Corp.
ALE  Design · Print · Trace
Alexandria Technical College
Algus Packaging Inc.
Alhan-Cagri
Alimac Deutschland GmbH
Aline Heat Seal Corporation
All Packaging Machinery Corp.
ALL-CON World Systems, Inc.
All-Fill, Inc.
Allcams Machine Company
Allen Field Companies Inc.
Allen Plastic Industries Co., Ltd.
ALLIEDFLEX Technologies, Inc
ALLIEDFLEX Technologies, Inc.
Alpha Checkweighers 

–Division of All-Fill Inc.
alpha gear drives (now WITTENSTEIN)
Alum-A-Lift Inc.
AmbaFlex, Inc.–North America
Ambrose Company
Asociacion Mexicana de Envase y  

Embalaje, A.C.
American Excelsior Company
American Fuji Seal, Inc.
American International Electric, Inc.
American-Newlong, Inc.
American Packaging & Label
American Packaging Machinery, Inc.
American Profol, Inc.
American Standard Adhesives, Inc. 

–Gaden Corporation
American Yuncheng Gravure Cylinder Inc.
Americhem, Inc.
Amerigreen Industries
AmeriPak a division of O.P. Schuman  

and Sons, Inc.
AmeriVacS 
Ammeraal Beltech
Ammeraal Beltech Modular, Inc
Ampac Flexibles
Ampacet Corporation 
Ampak/Heat Seal LLC
Amphenol-Sine Systems
AMS Filling Systems, Inc.
AnC Precision Machining
Anchor Packaging
Andex Industries, Inc.
ANDINA-PACK
Anhui Guofeng Plastic Industry Co., Ltd.
Anhui Tongda Packing Materials Co., Ltd.
Anritsu Industrial Solutions USA Inc.
Antonio Mengibar
AOS Technologies

Apex Machine Company
Applied Automation Robotics, LLC
A.R. Arena Products, Inc.
ARCIL
Arenco AB 
ARmark™ Authentication Technologies
Armor Protective Packaging
AROL S.p.A.
ARPAC–ARPAC Group
Arrowhead Systems, Inc.
ARTYPAC Automation Inc.
Asahi Kasei Chemicals Corporation
Asia Packaging Center
Aspect Automation
Association of Independent Corrugated  

Converters (AICC)
AT Information Products, Inc.
ATI Advanced Testing Instruments  

Corporation
ATI Industrial Automation
Atlantic Zeiser
Atlas Vac Machine
ATS Automation Tooling System 

–Cambridge Systems Division
ATS Engineering Inc.
Audion Automation–Member  

–PAC Machinery Group
Auger Fabrication, Inc.
Auger Manufacturing Specialists 
Austrian Trade Commission
Autefa Automation GmbH
Auto Labe
Automated Imaging Association (AIA)
Automated Motion, Inc.
Automated Packaging Systems, Inc.
Automatic Feeder Company, Inc.
Automation & Control Inc. (ACI)
Automation World
Autopack Co., Ltd.
Autoprod A Brand of Packaging Technologies
AVC Industries Inc.
Avery Dennison–Fastener Division
Avery Dennison Industrial Products Division
Axium Inc.
Axon Corporation - STYROTECH
Aylward Enterprises, LLC
AZCO Corporation
B & F Plastics, Inc.
B & H Labeling Systems
B-Pack Due SpA
B-Pack Holding S.p.A.
B-Pack SpA
B&B MAF
B&R Industrial Automation Corp.
Badger Plug Company
Baldor Electric Co.
Ball Corporation
Balluff Inc. 
Banner Engineering Corp.
Barrington Packaging Systems Group
Barry-Wehmiller Companies, Inc.
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Fibreform, Inc.
Fife Corporation 

–A Maxcess International Company
Filamatic A Division of National Instrument, LLC
Fill-Pac, LLC
Filler Specialties, Inc. 
Filmquest Group
Fischbein Company
Fisher Container Corp.
FKI Logistex
Flambeau Inc.
FleetwoodGoldcoWyard 

–A Barry-Wehmiller Company
Flex Products, Inc.
Flex-Line Automation, Inc.
Flex-O-Glass, Inc.–Flex-O-Film Division
Flexible Packaging Association
Flexible Packaging Specialties Inc.
Flexicell, Inc.
Flexicon Corporation
FlexLink Systems, Inc.
Flexon  

–System Plast–See Solus Industrial Innovations
Fluted Partition Inc.
FMC Technologies–Material Handling Solutions
Fo Tai Ent Corp.
Foam Fabricators, Inc.
Focke & Co.–General Packaging
Fogg Filler Company
Folene Packaging LLC
Food and Beverage Packaging
Food Machinery Systems, Inc.
Food Safety Alliance for Packaging
Fords Packaging Systems Ltd.
Form Plastics Company
Formall, Inc.
Formers By Ernie, Inc.
Formers of Houston, Inc.
Formost Fuji Corporation
Forpak, Inc.
Fort Dearborn Co.
Fortress Technology Inc.
Fowler Products Company
FOX IV Technologies, Inc.
Fox Packaging Services
FoxJet, An ITW Company
FP Developments, Inc.
FP International
FPC Corporation
FPC Flexible Packaging Corporation
Frain Industries
Frederick Enterprises Co., Ltd.
Fredman Bag Company
Fres-co System USA Inc.
Fuji Impulse America Corp–Fuji Impulse America
Fuji Yusoki Kogyo Co., Ltd. Fuji Robotics
FUJIFILM Dimatix Inc,  

Dimatix Technology Integration
Fujifilm Hunt Chemicals USA, Inc.
Fujifilm NDT Systems 
H.B. Fuller Company 

G.N. Plastics Company Ltd.
Gage Industries, Inc.
GaleWrap An ITW Company
Gallimore Industries, Inc.
Garvey Corporation
Gas Control Systems, Inc. 

–Storage Control Systems
Gasti Oystar -The Process & Packaging Group
GasungPak Co., Ltd.
Gates Mectrol
GBR Systems Corporation
Gemel Precision Tool Co., Inc.
General Packaging Equipment Co.
Genesis Packaging Technologies 
George Gordon Associates, Inc.
Gernep GmbH
GERWAH GmbH
Gilbreth
Glass Packaging Institute
Glenmar Technology
Global Grinders (PTY) Ltd.
Global Vision, Inc.
Glue Dots International
GN Packaging Equipment 

–A Division of ATR Equip. Ind. Ltd.
Goodman Packaging Equipment 
GPS Reisacher GmbH & Co. KG
Graficos Mundial, S.A. de C.V.
Gramatech–Part of Specialty Enterprises Co. Inc.
Grandi R. SRL
Granville Composite Products
Graphic Packaging International, Inc 

–Packaging Machinery Division
Grayling Industries, Inc.
Great Northern Corp. / Rollguard 
Green Magic Wrap Ltd.
Greenbelt Industries, Inc.
Greener Corp.
Greydon, Inc.
Griffin-Rutgers Co., Inc.
Groninger USA LLC
Guangzhou Vanta Packing Machinery Co., Ltd.
Guardian Shipping Systems LLC
H.S. Crocker Co., Inc.
Habasit America
Hainan Shiner Industrial Co. Ltd.
Hamer, LLC
Hamrick Manufacturing & Service, Inc.
Hanes Industries
Hangzhou Riyi Packaging Material Co., Ltd.
Hanover Packaging
Hanwha L&C Corporation
Hanwha Polydreamer Co., Ltd.
Hapa USA
Harland America, Inc. 
Harpak, Inc.
Hartness International, Inc.
Hassia, Oystar  

–The Process & Packaging Group 
Hastamat Verpackungstechnik GmbH
Haug North America

Haug Quality Equipment
Haver Filling Systems, Inc.
Hayes Machine Company, Inc.
Hayssen Sandiacre–A Barry-Wehmiller Company
Healthcare Compliance Packaging Council 
HealthStar, Inc.
Healthy FX 
Heat and Control, Inc. 
Hebei Strong Food Machine Science and  

Technology Co., Ltd.
Heino Ilsemann GmbH
Heisler Industries, Inc 
Henkel Corporation
Hennepin Technical College Foundation
Henry Molded Products Inc.
Herbert
Herrmann Ultrasonics, Inc.
Heuft USA, Inc.
Hewlett-Packard–Specialty Printing Systems
Hi-speed Packing Machinery Manufacturing 

Co.,Ltd. 
Hi-Tech Foam Products, LLC
Hibar Systems Limited
High Dream Intellectualized Machinery
High Dream Machinery, LLC 

–Automatic Packaging Systems
Highlight Industries
HiMEC Conveyors
Hirschmann™ Automation and Control, Inc.
Hishi Plastics USA, Inc.
Hitachi America, Ltd. 

–Industrial Systems Division
Hiwin Corporation
HLP Clear Packaging Products
Hofen Packing Machinery (Shanghai ),  

Co., Ltd.
Holland Manufacturing Company, Inc.
Holmatic A Brand of Packaging Technologies
Holo-Source Corporation
Homeease Industrial Co., Ltd.
Honey Cell, Inc.
Hong Kong Xiang Yu International Co., Ltd.
Horix Manufacturing Company
Hosokawa Yoko Co., Ltd.
Hotset Corporation
HPM GLOBAL INC
HSAUSA
HTECH Inc.
The Hudson-Sharp Machine Company 

–Corporate Headquarters
Huhtamaki Consumer Packaging
Hunan China Sun Pharmaceutical  

Machinery Co., Ltd.
Huntington Foam Corporation
Hyosung Corporation Film Performance Unit
HYTAN
I.R. Industries, Inc. - ATP
IAE- Instituto Argentino Del Envase
IASE Co., Inc.
ICA Quality Packaging
Iconotech
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ICS  INC -RIONDE SA
ID Technology Corp.
Ideal Mfg. & Sales Corp.
Ideal Stitcher Company 

–Div. of WR Pabich Mfg. Co., Inc.
IDEC Corporation
Idem Safety Switches Ltd.
ifm efector, inc.
Igus Inc.
IKO International
Ilapak, Inc. 
Illig L. P.
Illinois Instruments, Inc.
University of Illinois at Urbana-Champaign
ILPRA S.p.A.
IMA North America Inc.–IMA Nova
Image Fillers, Inc.
Imaje–A Division of Dover Technologies
Iman Pack SPA
IMETA SRL
Imex Packaging
Impex International Group, Inc.
In-Line Labeling Equipment, Inc.
In-Mold Decorating Association
inc.jet
Independent Can Company
Independent Ink, Inc. Jet Fluids Division
Indiana State University
Industrial Dynamics Co. Ltd.
Industrial Molded Rubber Products
Industrial Screw Conveyors Inc.
INEVER
Inflatable Packaging, Inc.
Ingenia Polymers
InkJet, Inc. 
Inland Label and Marketing Services
Inline Filling Systems, Inc.
Innotec of Wisconsin, Inc.
Innovative Plastech, Inc.
INP-Brazilian Plastic Institute
Inspec Tech
InspX LLC
Institute of Packaging Professionals (IoPP)
Integrated Packaging Systems
Integration Technology Ltd.
Intelligent Motion Systems, Inc.
IntelliPack, Inc.™
Inteplast Group Ltd.–World-Pak
Interfilm Holdings 
International Foam Packaging, LLC
International Molded Fiber Assn. IMFA
Interroll Corp.
Intertape Polymer Group
Intralox, LLC
IoPP Packaging Consultants Council
IPACK-IMA SPA
IPak Machinery Ltd.
IPD - Int’l. Pharmaceutical Pkg. &  

Distribution
ipDisplays, LLC
IPN USA Corporation

Isbir Bulk Bag USA
ISM
ISTA
item North America 
ITW Dynatec–An Illinois Tool Works Co.
ITW Fastex
ITW Muller–An ITW Company
iwis drive systems
IWK, Oystar - The Process & Packaging Group
J. W. Winco, Inc.
Jacobs Automation LLC.
James Alexander Corporation
JanTec, Inc.
Japan Packaging Institute
Japan Packaging Machinery  

Manufacturers Assn 
Jiangyin Sunrise Packaging Material  

Co. Ltd.
Jindal Poly Films Ltd.
Johnson & Sons Mfg., Inc.
Jokab Safety North America
Jokey Plastics North America Inc.
R.A. Jones & Company Inc.–Oystar
Jowat Corporation–Paper & Packaging Division
JSP International LLC
Jura Films North America, LLC
Jushay, Inc.
Kabar/Cosmos
Kai Shing Printing Press Co. Ltd.
Kalix, NA
Kallfass Packaging Machinery
Kammann Machines, Inc.
Kaps-All Packaging Systems, Inc.
Karlville Development, LLC
KartridgPak–A Brand of Packaging Technologies
Kawasaki Robotics (USA), Inc.
KB Electronics, Inc.
KBA-Metronic AG
Keenpack Industrial (Hong Kong) Ltd.
Kem Krest 
Kett US
KEY International, Inc.
Key-Pak Machines
Keystone Industries Hot Melt Applications
KGK International Corp.
KHL Engineered Packaging Solutions
KHS USA, Inc.
Kiefel GmbH
Kinesys Automation, Inc.
Kinsley Inc.
Kipp Inc.
Kirk-Rudy, Inc.
Kiwi Coders Corporation
Kleenline Corporation
Kliklok-Woodman
Klockner Pentaplast of America, Inc.
Knight Paper Box Company
Koch Equipment LLC
Koch Packaging Systems, L.P.
Kolinahr Systems, Inc.
Kombis Canada Ltd. 

Korber Medipak NA Inc.
KP Filling–A Brand of Packaging Technologies
KR Pack
Kraft Foods, Inc.
KRONES
KS-Packing Co., Ltd.
KTM Industries, Inc.
KUKA Robotics Corporation
KURZ Transfer Products, L. P.
Kwik Lok Corporation 
L.C.R. Macchine Automatiche SRL
Label Mill
Label Systems
Label Tape Print, Inc.
Label-Aire, Inc.
Labelette Labelers
Labeling Systems Inc.
LabelPack–SuperUser Solutions
Laddawn
Laetus USA
Lafert North America
Lagarde
Lako Tool & Manufacturing, Inc.
Laminations
Lan Handling Systems
Lanfranchi North America
Langen Packaging Inc.
Langguth America Ltd.
Lansmont Corporation
Lantech.com, LLC
Lasnek Ltd.
LasX Industries Inc.
Laub/Hunt Packaging Systems
Lazar Technologies
LD Packaging Co., Ltd.
Lead Technology Ltd. 
Leader Coding & Marking Solutions
Leco Plastics, Inc.
Legacy Technology Services–Legacy Global
Leibinger
Leister Process Technologies
Lepel Corporation
Leuze Electronic, Inc.
Leydig, Voit & Mayer, Ltd.
Lilake Inc.
Lincoln Coders Corp.
Linker Equipment Corporation
Linx Printing Technologies
Lion Precision
Lipmen Co., Ltd.
Liquid Packaging Solutions, Inc.
Liquid Polymer
LM Containers, LLC
LM SpA
Lock Inspection Systems, Inc.
Lock n’ Pop–Key Tech Corp.
Loeb Equipment & Appraisal Co.
Loersch Corporation USA
Loesch Verpackungstechnik GmbH
Logopak Corporation
Loma Systems Inc.
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Pride Polymers, LLC
Prime Tag & Label
Primera Technology, Inc.
Printed Tapes Corporation–World of Tape, Inc.
PrintJet Corporation
Printpack, Inc.
Priority One Packaging. Ltd.
Pro Pack Group
Pro Pack Systems, Inc.
Pro-Pac Services Inc.
Procomac S.P.A.
Prodec Equipos De Envasado S.A
Prodo-Pak Corporation
Product Identification Network
Progalsa Div. Maquinas envasadoras IMAR
project Automation & Engineering GmbH
Promotora Continental Delta, SA de CV
ProPak Events Overseas Exhibition Services
ProSoft Technology, Inc.
Prosys Innovative Packaging Equipment
PTI - Packaging Technologies &  

Inspection LLC
PTI- Plastic Technologies, Inc.
Purdue University Calumet
purus Arzberg GmbH
Pylor Technologies
QC Industries, LLC
QComp Technologies, Inc.
Qingdao Ricai Printing Co., Ltd.
Qinhuangdao Zhongde Industry Group Corp.
Quadrel Labeling Systems
Quality Bearings and Components
Quality Tools SRL
Quality Transmission Components
Quanzhou Far East Xinmei Paper  

Products Co., Ltd.
QuickLabel Systems
R on I, Inc.
R.E.D. Stamp, Inc.
R+W America, L.P.
Rackow Polymers Corporation
Rao Design International, Inc./ 

American Plastics Technologies, Inc.
Rapid Development Services, Inc.
Raque Food Systems, LLC
RAUMAK MAQUINAS , LTDA.
Raytek Corporation
Reading Area Community College
REB/Quality Cup
Recon Systems LLC
Red Lion Controls
Reer USA
Reflectix® Inc.
Regina USA, Inc.
Rehrig Pacific Company 

–Food & Beverage Business Group
Relco UK Limited 
Remcon Plastics, Inc. 
RENA Systems, Inc. 
Rennco LLC 
Renold Jeffrey

Resistance Wire Int  
Alloy Wire International

Rexam
Rexnord Industries, LLC–FlatTop
Reynolds Flexible Packaging
Rideau Packaging Machinery, Inc.
Rinco Ultrasonics USA
Rionde SA
Ripack-Sefmat
Rittal Corporation
Ro-An Industries Corporation
Robatech USA Inc.
Robbie Manufacturing Inc.
Robert’s Packaging, Inc. 

–Standup-Pouch Machinery
Roberts PolyPro Inc.
Roberts Technology Group, Inc. 

–Sollas America/RTG Films
Robotic Industries Association
Robotunits Inc.
Rochester Institute of Technology
Rockwell Automation Global Headquarters
Rohm and Haas Company
Rohrer Corporation
Rollon Corporation
Rollprint Packaging Products
ROMACO, INC.
rommelag® USA Inc.
Ronchi America, LLC
Ropak Manufacturing Co., Inc.
Ropak Packaging
rose plastic USA, L.P.
Ross Controls
ROSUPAK
ROTA Verpackungstechnik GmbH & Co. KG
Rotomac SRL
Rovema Packaging Machines
RS Industrial, Inc.
RSI Systems, LLC
Ruland Manufacturing Company, Inc.
Rutgers University
Rychiger AG
Ryson International Inc.
S + S Inspection Inc.
S & L Plastics, Inc. / Measurex
S&S Service Parts Inc.
Sabalpack SRL
SACMI IMOLA S.C.A.R.L.
SACMI LABELLING
SACMI Packaging
SACMI USA
Sage Automation, Inc.
Saint-Gobain Performance Plastics
Samjung America
Samuel Strapping Systems 
San Jose State University 
Sanitech Corporation Manufacturers of  

Sanitation Equipment
Sapal SA 
Sata Packaging, Inc.
SATO America, Inc.

SBC Bottling-Canning, Inc.  
AKA BC International

SBTape Group
Scandia Packaging Machinery Co.
Scanning Devices, Inc.
Scanware Electronic GmbH
Schaefer Systems International, Inc.
Schmalz, Inc.
Schneider Electric–ELAU Packaging Solutions
Schneider Packaging Equipment Co., Inc.
Schott North America, Inc.
Schubert Packaging Systems LLC
Schuetz Container Systems, Inc.
SCHUNK Inc.
Schwerdtel Corporation
Scott Laboratories
Seal-A-Tron Corp.
Seal King Industrial Co., Ltd.
Seal-It, Inc.
Sealed Air - Shrink Packaging
Sealed Air Corporation
Sealstrip Corporation
Segepar
Seidenader Equipment Inc.
Seidenader Vision Inc.
Sekuworks
Selig Sealing Products, Inc.
SEMARK CORPORATION
Sencorp, Inc.
SensoPart Inc.
Sensory Analytics
Senzani Automation, Inc.
Sepha Ltd.
Septimatech Group Inc.
Serac, Inc.
SERCOS North America
Serpa Packaging Solutions
Service Industries, LLC
SEW-Eurodrive, Inc.–Corporate Offices
Shanghai Aligned Machine Manufacture &  

Trade Co. Ltd. 
Shanghai JHT Packaging and Printing  

Limited Company
Shanghai Jiangnan PHARMACEUTICAL  

Machinery Co.,Ltd.
Shanghai Radix Vacuum Metallising  

Co., Ltd.
Shanklin–Sealed Air Corporation
Shantou Hongqiao Packaging Ind.,  

Co. Ltd.
Shantou Huasheng Plastic Packing  

Industry Co. Ltd.
Shantou Linghai Plastic Packing Factory
Shantou Xinyue Trading Co., Ltd. GUANGDONG 

YUEDONG MECHANICAL INDUSTRY CO.,Ltd.
Sharp Packaging Systems
Shenzhen Zhengxing Adhesive Product Co., Ltd.
SHEP Company
Shibuya Hoppmann
Shields Bag and Printing Co.
Shimpo Drives, Inc.
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Toyo Jidoki Co., Ltd.
Toyo Machine Manufacturing Co., Ltd.
TPG International, Inc.–US Branch of  

TPG Co., Ltd.
Transhield 
Transparent Container Company, Inc.
Transver AG
Trepko (UK) Ltd.–(British Pavilion)
Tri-Tronics Company, Inc.
Triangle Package Machinery Co.
Trident an ITW Co.
Tridyne Process Systems 

–A Division of Tridyne International Inc.
TriEnda
Trinamics Incorporated 

–Packaging Machinery Systems
Tripack LLC
Triple/S Dynamics, Inc.
Triton International Enterprises
Tronics America, Inc.
True Colors, LLC
Tulox Plastics Corporation
TURCK Inc.
Tutco
TUV Rheinland of North America, Inc.
U.S. Tsubaki, Inc.
U.S. Bottlers Machinery Co.
U.S. Export Pavilion
UCIMA - Italian Packaging Machinery  

Manufacturers Association
UFLEX LIMITED–Flex America Inc.
Uhlmann Packaging Systems L.P. 

–Machine Sales
Uhlmann VisioTec
ULMA Packaging Inc.
Ultra Flex Packaging Corp
Ultra Packaging, Inc.
Ultrapak
Unifill LLC
Unifoil Corporation
Union Pack Ind. de Embalagens Ltda.
Union Special Corporation–Packaging Division
Unipac Embalagens North America
Unique Solutions 

–a division of Unique  Coupons Inc.
United Barcode Systems, S.L.
United Foam, a UFP Technologies brand
United Silicone, an ITW Decorating Company
UniTrak Corporation Limited
Universal Labeling Systems, Inc.
Universal Machine Company
University of Florida - Gainesville
Urethane Innovators, Inc.
US Canadian Clear Watek, LLC
Utien Pack Co., Ltd.
UVA Packaging
V.C. Chains Corp
Vac-U-Max
Vacuum Barrier Corporation
Valco Cincinnati Inc.
Valeron Strength Films–an ITW Company

Valgroup
Valley Packaging Industries
Van Dam Machine Corporation
Van Der Graaf Inc.
Vanguard Pharmaceutical Machinery, Inc.
Vansco Products
Varpe Control De Peso, SA
VDMA - German Engineering Federation– 

Section Bavaria
VDMA - German Packaging Machinery  

Manufacturers Association
Védat Tampas Herméticas Ltda
Vertrod–Member - PAC Machinery Group
Vibac Canada Inc.
Vibrac LLC 
Videojet Technologies Inc.
Vijuk Equipment, Inc.
Viking Packaging Technologies, Inc.
VIPColor Technologies USA, Inc.
Virtual Packaging
Vishay Transducers
Vision Research
Vision Systems Design
VisiPak–VisiPak is a division of Sinclair  

& Rush, Inc.
Visual Packaging Systems, Inc.
Volpak USA
Volta Belting Technology
vonGal Corporation
Voss Belting & Specialty Co.
VTEC / VMECA
W. Amsler Equipment Inc.
WAGO Corporation
Waldner
Wallonia Trade & Investment Office
Warner Electric–Altra Industrial Motion
Wayne Automation Corporation
Jervis B. Webb Company
Weber Marking Systems, Inc.
Weidenhammer Packaging
Weigh Right Automatic Scale Co.
WeighPack Systems, Inc.
WEIGHTPACK North America Inc.
Weiler Engineering, Inc.
WeLoc - Weland M.
wenglor sensoric LLC
Wenzhou Imp. & Exp. United Co., Ltd.
Wenzhou Rigao Packaging Machinery Co., Ltd.
Wepackit, Inc.
Werma
Western Plastics
Westfalia Technologies, Inc.
Wexler Packaging Products, Inc.
Wexxar Packaging Inc.
Whallon Machinery, Inc.
Wilco AG
Wilkinson Industries, Inc.
Win Lenk Automation Inc.
Windmoeller & Hoelscher KG
Winkler und Dünnebier Süßwarenmaschinen 

GmbH’

Winpak Lane, Inc.
Peerless-Winsmith, Inc.
WIPOTEC GmbH
Wisconsin Indianhead Technical College
WITT Gasetechnik GmbH & Co. KG
WITTENSTEIN
Wolke Inks & Printers LP
Wonderware Corporation
World Cup Packaging
World Packaging Organisation
Worthington Steelpac Systems
Wrap-Tite
Wrapade Packaging Systems, LLC
WS Packaging Group, Inc. 

–WS Packaging Group - Automated Systems
Wulftec / M.J. Maillis Group
Wuxi jianuo Delicate Chemical Equipment  

Factory
Wuxi M.O.I. International Co., Ltd.
XPAC Technologies Pte Ltd.
XPAK USA LLC
xpedx–Division of International Paper
Yamato Corporation–Dataweigh® Division
Yaskawa Electric America, Inc.
Yeaman Machine Technologies, Inc.
Yiwu Huyue Packing Material CO.,Ltd.
York Saw & Knife Company Incorporated
Yvonne Industrial Co. Ltd.
Z Automation Company
Z Corporation
Zahoransky Group
ZAMBELLI USA
Zanasi USA
Zaraplast S/A
Zarpac Inc. 
Zarpac Performance Index Inc. (ZPI)
Zebra Technologies International, LLC
Zecchetti
Zed Industries, Inc.
Zhejiang Hualian Pharmaceutical Machinery 

Co.,Ltd.
Zhejiang Jiangnan Pharmaceutical Machinery 

Co., Ltd.
Zing-Pac, Ltd.
Zip-Pak–An ITW Company
ZipnVent
Zitropack, Ltd.



EXPO PACK Mexico 2010  

June 22 – 25, 2010

Mexico City, Mexico

PACK EXPO Las Vegas 2011

September 26 – 28, 2011

Las Vegas, Nevada

PMMI 

4350 N. Fairfax Drive, Suite 600

Arlington, Virginia 22203 USA

T 703.243.8555

F 703.243.3038

expo@pmmi.org

www.packexpo.com

www.pmmi.org
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